Consumer URL writing:

   If these take the form of:

            {marker}name1=value1&name2=value2 ... {marker}

   I think we can keep a simple, yet flexible form through namespaced attribute names; eg.:

· wsia:urlType - Available values include 'action', 'render', 'resource', 'namespace'

· wsia:resource - When urlType is resource, this specifies the resource.

· wsia:name - When urlType is namespace, this specifies the name to be processed

· wsia:markupParams - What should be fed back the entity as markupParams

· .....

  Any names not in the reserved set are treated as clientParameters for action & render urlTypes.

Carsten will forward a proposed marker for efficient parsing of the markup stream.

Producer URL writing:

The key here is to have a simple templating scheme (no regular expression parser required!) that also provides flexibility in how the Consumer contructs its URLs. If each template takes the form:

    http://www.Consumer.com/path?wsia:entity={entityHandle}&wsia:mParams={markupParams}  ...

where:

Everything outside of a { } pair MUST be viewed by the Producer as a constant (ie. it is up to the Consumer as to what part of the URL it is in). What is inside each { } pair is a name which (along with the { } pair) MUST be replaced with its cooresponding value (the empty string if it has no value). Interesting names include:

· entityHandle

· markupParams

· sessionID

· clientParameters

· ...

There will need to be a reserved property name for each of the urlTypes used for Consumer writing; namely:

  wsia:ActionTemplate

  wsia:RenderTemplate

  wsia:ResourceTemplate

For namespacing, a non-template property:

   wsia:NameSpacingPrefix
